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SECTION 7 - PRIVATE LINE SERVICE 

7.1 General 

A. This section contains the regulations and rates applicable to all analog private line services furnished 
by C12, Inc., hereinafter referred to as the Company, and for private line services furnished by the 
Company in conjunction with another telephone company over facilities under the jurisdiction of the 
State of Kentucky. 

B. This section contemplates the securing of facilities and services of other telephone companies by the 
r that the Company may furnish to the customer a private line service between 

C. The rates and regulations contained in this section apply to the private line services over facilities 
furnished jointly by the Company and other telephone companies as if the services are fiumshed in 
their entirety by the Company. 

D. In those cases where the rates and regulations of other telephone companies apply to the portion of the 
private line services W s h e d  by such other telephone companies, the point of connection with the 
facilities of the Company is considered as a service point in determining the mileage and the rates 
applicable for the service h i s h e d  by the Company. In those cases where another telephone company 
furnishes a portion of the necessary facilities6 and; 

1. Concurs in the rates and regulations of the Company, the rates and regulations for the total 
facilities are the same as those shown for the Company in this Tariff; 

Applies its own rates and regulations for its portion of the facilities, the rates and regulations for 
~e total facilities are a combination of the rates and regulations of the two telephone companies. 

2. 

E. This section also applies to private line services furnished in connection with other services furnished 
under the Company's Tariff. 

When an end user certifies that an interexchange camer (IC) is providing an intrastate, interLATA 
private network switching function at its terminal location for the end user, said terminal location will 
be considered an end user premises for the purpose of applying the rates and regulations in this Tariff. 
Moreover, the private line facilities between the private network switching function and the end user's 
other premises may be ordered by and billed to either the end user or the IC. 
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SECTION 7 - PRIVATE LINE SERVICE 

Provision of Service 

7.2.1 General 

ervices provided under the 
onsisting of Local Channe 

ions of this Tariff are o 
roffice Channels, and 
sub-divided into different 

B. Customers may order local channels which are designed to meet specific communications 
requirements. The customer is responsible for determining that his terminal equipment is compatible 
with the service provided by the Company. 

C. Where multi-point service is furnished, the local channels are bridged in the wire center. 

D. Dedicated circuits between the customer's interLATA Electronic Tandem Switchmg (ETS), Digital 
Electronic Tandem Switching (DETS) or Tandem Switching Features (TSF) functions and the 
customer's other location(s) within the same LATA will be provided from this Tariff. Where this 
service is provided by the Company as a feature of ESSX@ service, Digital ESSX@ service or 
MultiServ* service. MultiServ PLUS* service, the transport of traffic between the ETS function and 
the basic ESSX@ service, Digital ESSX@ service or MultiServ* service. MultiServ PLUS* service 
function may be performed by the Company's network switching facilities. SFG charges for this 
service will apply. 

7.2.2 Application 

The rates and charges specified herein apply for all IntraLATA Private Line services provided by the 
company. 

EFFECTIVE 
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SECTION 7 - 

7.2 Provision of Service (continued) 

7.2.3 Rate Categories 

A. Following are the basic rate categories which apply to Private Line service. 

1 .  Local Channels 

(a) A local channel provides for a communications path between the demarcation point at a 
customer premises and the serving wire center of that premises. One local channel charge 
applies per channel termination. 

(b) When service is provided by non-wire center connected channels, a non-wire center 
connected channel charge applies in lieu of local channel charges. 

2. Interoffice Channels 
This rate category provides for the transmission facilities between serving wire centers associated 
with two customer premises, between serving wire centers associated with a customer premises 
and a Company hub, or between two Company hubs. 

Interoffice mileage is portrayed in mileage bands. A flat rate and a rate per mile applies to each band. 

3. Non-Wire Center Connected Channels 
Served Direct channels are provided on a direct basis and are limited to one airline mile in length. 
These channels will be provided only at the option of the Company. 

4. Optional Features and Functions 
This rate category provides for features and functions which may be added to a service to improve 
its quality or utility to meet specific communications requirements. These are not necessarily 
identifiable with specific equipment, but rather represent the end result in terms of the 
performance characteristics which may be obtained. This category includes a. and b. following: 

(a) Hub Functions 
A hub is a Company designated wire center where bridging or multiplexing functions are 
performed connecting three or more customer premises in a multipoint arrangement or 
channelizing analog or digital services requiring a lower capacity or bandwidth. 

Effective 05/01/02 Issued 04/01/02 
Willa Andrella Baylis, President & CEO 

200 Galleria Parkway, Suite 1550 
Atlanta, Georgia 30339 
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SECTION 7 - PRIVATE LINE SERVICE 

7.2 Provision of Service (continued) 

7.2.4 Service Configurations 

A. There are two types of service configurations which can be provided. These are described as follows: 

1. Two-Point Service 
A two-point service connects two customer premises either directly through a serving wire 
center(s) or through a Company hub where additional functions are performed. 

2. Multipoint Service 

(a) Multipoint service connects three or more customer premises through a Company hub. 

(b) There is no limitation on the number of mid-links available with multipoint service. 
However, when more than three mid-links are provided in tandem, the quality of the service 
may be degraded. A mid-link is a channel between hubs (ie., bridging locations). 

(c) Voice Grade (Series 2000) Multipoint Channel services for data use have a limit of 6 two- 
wire facility type local channels or 20 four-wire facility type local channels when used with 
customer-provided station equipment. 

(d) Only certain types of service are available for multipoint applications. 

7.2.5 Special Routing of IntraLATA Channels 

A. The private line services furnished in this Tariff are provided over such routes as the Company 
may elect. 

B. Special routing is involved where, in order to comply with requiremen& specified by the 
customer, the Company furnishes the private line service in a manner which includes one or both 
of the following conditions: 

1. 

2. 

Where two or more private lines must be furnished 

Where a private line must be furnished on a route which avoids specified geographical 
locations. 

er different physical routes. 

C. When special routing of services is furnished a customer, the rates will be determined on an 
individual case basis. 

SERViCE C ~ ~ ~ ~ I ~ ~ ~ ~ ~ J  
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SECTION 7 - PRIVATE LINE SERVICE 

7.3 Service Descriptions 

7.3.1 Sub Voice Grade Services - Series 1000 Channels 

A. These channels are furnished for operation on a two point or multipoint basis subject to the number of 
point limitations indicated for each type and are provided for use with customer-provided power and 
signaling equipment. It is expressly declared that metallic facilities are in continually decreasing 
supply and that the Company does not hold itself in a position to make such facilities available. In 
addition, if modernization programs dictate t 
metallic facilities such as fiber optics, the Co 

modemization program that 
services furnished within this Series are as follows: 

1. Type 1204 - a two-wire interface with two-wire facilities suitable for use with direct current 
continuity type of equipment. Signaling must be within the criteria as described in Technical 
Reference, "Transmission Specifications for Private Line Metallic Circuits" and limited to three 
station locations. Thrs type channel may also be used to furnish auxiliary features (such as lights, 
hold, signaling, etc.) 

Current applied by CPE 
- ac & dc components per 

conductor, not to exceed 
0.150 amperes rms 

Magnitude of the peak of the 
voltage between any conductor 
and ground 

- not to exceed 70.7 volts (50 
volts rms) except continuous 
dc voltage not to exceed 135 volts. 

2. Type 1205 - A two-wire interface with two-wire facilities suitable for low speed, uni-directional 
series-operated signaling, Transmission specifications as described 
"Transmission Specification for Low Speed Signaling System Channefk? 
serving wire centers and 26 stations. 
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SECTION 7 - PRIVATE LINE SERVICE 

7.3 Service Descriptions (continued) 

7.3.2 Voice Grade Service - Series 2000 

A. Series 2000 voice grade service provides for voice and/or data communications on a two point or 
multipoint basis for service 7 days per week, 24 hours per day, for a minimum period of one month. 

also be furnished on a link (p 1) basis when connected to services such 
as T-1 channel service. Channels which provide not be furnished to connect a 
flat rate system with a message rate system. The transmiss cteristics and various types of 
services furnished within this Series are des 

B. Basic parameters and spec cations for Series 2000 voice grade service are described for the end to 
end operation as follows: 

ed in B. and C. following. 

Basic Parameters 
Net Loss 

DC Resistance 

For Speech Application 
Local Channels used with terminal equipment: Limit as specified in the 
following Local Channel descriptions. Losses or gains present in CPE 
have not been included. 
Local Channel limit as specified in the following Local Channel 
descriptions. Does not imply or guarantee end to end DC continuity. 

For Data Application 

Frequency Error 
frequency Response 
00 - 3000 HZ 
500 - 2500 HZ 
Envelope Delay Distortion 
800 - 2600 HZ Not Controlled Less than 1750 Microseconds 

C-Notched Noise (with a -13dBmO Not Controlled 
1000 Hz Test Signal) 

Impulse Noise Not Controlled 

Plus or Minus 5 Hz 
(Referenced to 1000 Hz Loss) 
-3dB to + l2d 
-2dB to + 8dB 

Plus or Minus 5 Hz 

-3dB to +12dB 
-2dB to + 8dB 

Noise level 24dB below signal level 

15 Counts in 15 minutes at a threshold 
of 6dB below a - 13dBmO rms 1000 Hz 
Signal 

Phase Jitter Not Controlled 10 degrees peak to peak 
Non-Linear Distortion 
2nd Order Distortion Not Controlled 25dB below signal level 
3rd Order Distortion Not Controlled 30dB below signal level 

EFFECTIVE 
I 

% v.v i 1 
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SECTION 7 - PRIVATE LINE SERVICE 

7.3 Service Descriptions (continued) 

7.3.2 Voice Grade Service - Series 2000 (continued) 

C. Transmission parameters for voice grade service are described following: 

1. 

2. 

3. 

4. 

5.  

6. 

7. 

Type 2230 - A two-wire interface with effective two-wire facilities engineered for a 1004 Hz net 
loss of 0 to Generally furJllshed for voice transmission - Private Line Telephone, Mobile Radio 
Telephone, or Supervisory Control Use. Multipoint service may be provided at charges specified 
in 7.5.1B. following. 
Type 2231 - A two-wire interface with two or four-wire facilities engineered for a 1004 €€z net 
loss of OdB to 4. This is generally used for PBX (or similar system) main or extension station 
services. Signaling is required for service. 
Type 2432 - A two or four-wire interface with effective four-wire facilities engineered for tie line 
service use between PBX‘s or customer-provided communications systems. Signaling is required 
for this service. 
Type 2434 - A two or four-wire interface for connection to the serving wire center where loop 
facilities are not required. This channel is suitable for tie line service (with E&M sigriahg) 
between Centrex Type Services Systems and may be connected with Type 2432 local channels. 
Type 2435 - A four-wire interface with effective four-wire facilities engineered for a 1004 Hz net 
loss of 0 to Generally funushed for voice transmission. Multipoint service may be provided at 
charges specified in 7.5.1B. following. 
Type 2463 - A four-wire interface with four-wire facilities engineered for a 1004 Hz net loss of 
16dB. Generally used in the provision of anolog data services. Multipoint service may be 
provided at charges specified in 7.5.1B. following. 

Type 2464 - A two-wire interface with four-wire facilities engineered for a 1004 Hz net loss of 
16dB. Mulitpoint service may be 
provided at charges specified in 7.5.1B. following. 

Generally used in the provision of analog data services. 

D. Signaling Arrangements 

1. Off Premises Stations 

For use with PBX (similar system) off-premises channels for terminal equipment. Signaling 
arrangements are furnished for grandfathered and registered PBX (or similar) systems in 
accordance with Part 68 of the FCC Rules and Regulations or for customer-provided 
communications systems not subject to Part 68 of the FCC Rules and Regulations. 

Type A - Furnished for use with Class A PBX (or similar) system station ports capable of 
operation over loops with resistance in the range of 0-199 ohms. 

Type B - Furnished for use with Class B PBX (or similar) s y s t e ~ ~ ~ ~ 1 5 ; ~ ~ ~ ~ ~ ~ ~ ~ ~ 1 , 8 N  
operation over loops with resistance in the range of 200-899 ohms. OF K 

EWECTIVE I 

Type C - Furnished for use with Class C PBX (or similar) system station ports capable of 
operation over loops with resistance in the range of 900 ohms or more. 

\AY 0 3 2802 For connections to registed or grandfathered PBX (or similar) syste 
customer must specify the equipment capability for use with T 
Arrangements. 

equipment, the 
e A, B, or C Signalin 

~ ? J * I - ~ .  . iUbw, nAH5611, 
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SECTION 7 - PRIVATE LINE SERVICE 

7.3 Service Descriptions (continued) 

7.3.2 Voice Grade Service - Series 2000 (continued) 

D. Signaling Arrangements (continued) 

2. Tie Lines 

(a) E&M signaling is provided for use with tie line channels with E&M signaling interfaces. 
Signaling Arrangements are furnished for grandfathered and registered PBX’s in accordance 
with Part 68 of the FCC Rules and Regulations or for customer-provided communications 
systems not subject to Part 68 of the FCC Rules and Regulations. 

- An E&M Signaling is required for each tie line termination, operating in a Dial Repeating 
mode, at a customer’s premises With a registered PBX. 

- An E&M Signaling Arrangement is required for each tie line termination at a customer’s 
premises with grandfathered PBX’s when the tie line is arranged with an E&M signaling 
interface. 

- An E&M Signaling Arrangement is required 4 t h  Types 2432 and 2434 channels for 
additions to or for new installations of grandfathered PBX equipment when not arranged 
with an E&M signaling interface. 

An E&M Signaling Arrangement is required for each Type 2432 or 2434 channel 
termination at a customer’s premises with a customer-provided communication system 
not subject to Part 68 of the FCC Rules and Regulations when arranged with an E&M 
signaling interface. 

- 

PUBLIC SERVICE CO!dJiMISSiON 

EFFECTIVE 
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SECTION 7 - PRIVATE LINE SERVICE 

7.3 Service Descriptions (continued) 

7.3.3 Wired Music Service - Series 6000 

A. Series 6000 private line service provides for one way audio transmission for use in connection with 
loudspeaker and sound recording equipment. Channels are furnished for operation on a two point or 
multipoint basis for service 7 days per week, 24 hours per day, for a minimum period of one month. 
These channels are arranged for use with customer-provided station equipment only. 

B. Channels for audio and wired music are furnished only directly to the customer originating the 
program material. The Company does not allocate charges between, nor collect charges fiom the 
patrons of the customer. The customer is responsible for the payment of all charges for channels 
furnished to him by the Company. 

C. Audio Channels 

1. Audio private line channels are specially equipped channels provided for the closed circuit (non- 
broadcast) transmission of voice and music signals in one direction only for operation on a two- 
point basis. 

Any of the following arrangements may be provided as a two-point audio private line service: 

(a) Two local channels in the same wire center area connected together at the serving central 
office. 

(b) Two local channels not in the same wire center area connected by an interoffice channel. 

(c) One local channel feeding a music distribution amplifier when the music source is in the same 
wire center area as the distribution amplifier. 

(d) One local channel and an interoffice channel feeding a music distribution amplifier when the 
music source is not in the same wire center area as the distribution amplifier. 

(e) One interoffice channel connecting music distribution amplifiers in different wire center 
areas. 

.;:..I I 1 , 

Issued 04/01/02 Effective 05/01/02 
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SECTION 7 - PRIVATE LINE SERVICE 

7.3 Service Descriptions (continued) 

7.3.3 Wired Music Service - Series 6000 (continued) 

C. Audio Channels (continued) 

2. The various types of services f i s h e d  as audio channels are described as follows: 

(a) Type 62 1 1 - A two-wire interface with effective two-wire facilities engineered for a 1000 Hz 
maximum loss ofl2dB without equalization. 

(b) Type 6212 - A two-wire interface engineered for a 1000 Hz maximum loss of 12dB and 
equalized to + or - 1dB of the 1000 Hz loss from 100 to 5000 Hz. 

(c) Type 6213 - A two-wire interface engineered for a 1000 Hz maximum loss of l2B and 
equalized to + or - ldE3 of the 1000 Hz loss from 50 Hz to 8000 Hz. 

I 

FURSUANT TO 807 KAR 501 i. 
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SECTION 7 - PRIVATE LINE SERVICE 

7.3 Service Descriptions (continued) 

7.3.3 Wired Music Service - Series 6000 (continued) 

D. Wired Music Multipoint Distribution Channels 

1. 

2. 

3. 

Wired music multipoint distribution private line channels are specially equipped channels 
provided for the closed circuit (non-broadcast) transmission of voice and music signals in one 
direction only for operation on a multipoint basis. 

A wired music multipoint distribution service consists of one or more distribution amplifiers 
feeding multiple wired music local channels within a wire center area. Local channels and 
interoffice channels required to connect the music source to the wired music multipoint 
distribution system or to connect distribution amplifiers in separate wire centers are provided as 
two point audio channels. 

(a) Distribution amplifiers provided by the Company are required to receive signals &om a source 
provided by the customer and to transmit the appropriate signal level to the multiple wired 
music local channels which the amplifiers may feed. Distribution amplifiers are provided at 
the serving wire center. 

(b) Wired music local channels are h s h e d  within a wire center area between the premises of 
the patrons of the wired music service and the distribution amplifier located in the serving 
wire center. 

The various types of services furnished as wired music channels are described as follows: 

(a) Type 6215 - A two-wire interface with effective two-wire facilities engineered for a 1000 Hz 
maximum loss ofl4dB without equalization. 

(b) Type 6216 - A two-wire interface engineered for a 1000 Hz maximurn loss of 14dB and 
equalized to + or - 4dB of the 1000 Hz loss from 100 to 5000 Hz. 

(d) Type 62 17 - A two-wire interface engineered for a 1000 Hz maximum loss of 14dB and 
equalized to + or - 4dB of the 1000 Hz loss from 50 Hz to 8000 Hz. 

PUBLIC SER\I\CE CQb%!lSS\ON 
OF I < E P W X Y  
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SECTION 7 - PRIVATE LINE SERVICE 

7.3 Service Descriptions (continued) 

7.3.4 Commercial Quality Video Service - Series 7000 

A. Series 7000 Commercial Quality Video private line service provides for v transmission with less 
stringent technical parameters than Broadcast Quality Video Service. These channels are available for 
use with customer-provided station equipment only. 

B. Commercial Quality Video service provides a video channel with one-way transmission capability for 
a standard525-line/60-field monochrome or National Television Systems Committee - System 
M video signal. This service includes two 15 KHZ associated audio signals. Co 1 Quality 
Video service is available for local channels and for associated interoffice channels. This video service 
is visually comparable to Broadcast Quality Video service, but has less stringent technical pa‘ameters, 

Commercial Quality Video is available in two configurations (a Single Channel Video Service and a 
Multiple Channel Video System), at monthly rates and charges. 

The Single Channel Video Service is available for customers who require one video signal between 
two end locations. The Multiple Channel Video System is available for customers who require several 
video signals in the same direction and between the same two end locations. The Multiple Channel 
Video System is available with a minimum of one video channel and a maximum of eight 

For each video channel, whether a Single Channel Video Service or in a Multiple Channel Video 
System, both a Transmit element and a Receive element are required. Also, on the Multiple Channel 
Video System, both a Transmit and a Receive System element are required. 

Two-way, interactive service may be provided by combining two one-way Single Channel Video 
Services or by combining two one-way Multiple Channel Video Systems. 

C. A customer wishing to change fiom a Single Channel Video Service to a Multiple Channel Video 
System must disconnect the Single Channel Video Service and order a Multiple Channel Video System 
incurring all associated nonrecurring charges. 

A customer served by a Multiple Channel Video System may choose to activate one video channel. 
However, if a customer served by a Multiple Channel Video System chooses to change to a Single 
Channel Video Service the Multiple Channel Video System must be disconnected and a Single 
Channel Video Service ordered with all associated nonrecurring charges incurred. 

D. Basic parameters available for Commercial Quality Video service are listed following. The desired 
parameters are selected by the customer from the list of available parameters. 

E. The rates and charges set forth for Commercial Quality Video provide f o ~ ~ - ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~  
where suitable facilities are available. Where special construction of facilities is n W e ,  ’ %&ai 
construction charges may apply as set forth in Section 7.5.1 .D. of this Tariff. FFFECT’\ ‘9 E 
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SECTION 7 - PRIVATE LINE SERVICE 

7.4 Rate Regulations 

7.4.1 Types of Rates and Charges 

A. The two types of rates and charges are monthly rates and nonrecurring charges and are described as 
follows: 

1. Monthly Rates 
Monthly rates are recurring charges that apply each month or fraction thereof that a service is 
provided. For billing purposes, each month is considered to have 30 days. 

Commercial Quality Video (CQV) service is available under month-to-month or Channel Services 
Payment Plans (CSPP) of either twenty-four to forty-eight months or forty-nine to seventy-two 
months. CSPPs are provided under conditions specified in B2.4 of this Tariff. 

All rate elements of each CQV service must be purchased under the same payment plan with the 
same service period and are coterminous upon disconnect of the CQV service. 

Rates applicable to a month-to-month payment option are subject to Company initiated changes. 
When a CQV customer's service extends beyond a seventy-two month service period, the sixty 
Month Term Payment Plan rates will apply. 

A Termination Liability Charge is applicable if all or any part of a CQV service is disconnected, at 
customer request, prior to the expiration of any CSPP. This charge is calculated by multiplying the 
number of months remaining in the selected service period times sixty percent of the monthly rates 
provided under the CSPP. 

Effective 05/01/02 Issued 04/01/02 
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SECTION 7 - PRIVATE LINE SERVICE 

7 4 Rate Regulations (continued) 

7.4.1 Types of Rates and Charges 

2. Nonrecurring Charges 
arges are one-time charges that apply for a s 
ges that apply are installation of service, 

work activity. The three types of 
tion of features and functions and 

service rearrangements. 

(a) Installation of Service 
Nonrecurring charges apply for each service terminated at the customer's premises. For the 
installation of local channels when more than one of the same type of service, between the same 
locations, for the same customer is ordered and installed at the same time, one at each location is 
billed at the First Service Installed rate and the others are billed at the Additional Service Installed 
rate. 

The nonrecurring charges for the Installation of Services are set forth in 7.5.1 following as 
Nonrecurring Charges for the Local Channel and Interoffice Channel rate elements. 

(b) Nonrecurring charges apply for the installation of features and functions available with the various 
services. For some features and functions there is a lower charge if installed coincident with the 
service and a higher charge if installed subsequent to the service. 

(c) Service Rearrangements (continued) 

I. Service rearrangements are changes to existing (installed) services which do not result in 
either a change in the minimum period requirements or a change in the physical location of 
the point of termination at a customer premises. Changes which result in the establishment of 
new minimum period obligations are treated as disconnects and starts. Changes in the 
physical location of the point of termination are treated as moves and are described and 
charged for as set forth in 7.4.2.A. 

The charge to the customer for the service rearrangement is dependent on whether the change 
is administrative only in nature or involves actual physical change to the service. 
Administrative changes will be made without charge(s) to the customer. Such changes require 
the continued provision and billing of the Private Line Service to the same entity (i.e., 
customer remains responsible for all outstanding indebtedness for the service). Administrative 
changes are as follows: 

- Change of customer name (i.e., the customer of record does not change but rather the 
customer of record changes name), 

Change of customer or customer's premises address when 
result of a physical relocation of equipment. 

Change in billing data (name, address or contact name or telephone number). 

- 
EFFECTIVE ! 
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SECTION 7 - PRIVATE LINE SERVICE 

7.4 Rate Regulations (continued) 

7.4.1 Types of Rates and Charges (continued) 

A. The two types of rates and charges are monthly rates and nonrecurring charges and are described as 
follows: (continued) 

2. Nonrecurring Charges (continued) 

(c) Service Rearrangements 

11. All other service rearrangements will be charged for as follows: 

- If the change involves the addition of other customer designated premises to an 
existing multipoint service, the nonrecurring charge for the local channel rate 
element will apply. The charges will apply only for the location(s) that is being 
added. Nonrecurring charges for interofice channel mileage may also apply. 

If the change involves the addition of an optional feature or function which has a 
separate nonrecurring charge, that nonrecurring charge will apply. 

- 

- If the change involves changing the type of signaling on a voice grade service the 
subsequent, nonrecurring charge will apply for the new type signaling. The charge 
will apply per service termination affected. 

For all other changes, including a change of the customer of record involving no 
physical changes to the service provided or the addition of optional features without 
separate nonrecurring charges, a charge equal to a local channel rate element 
nonrecurring charge will apply. Only one such charge will apply per service, per 
change. 

If the change involves the addition of other customer designated premises to an 
existing two-point service, resulting in a multipoint circuit configuration, the 
nonrecurring charge for the local channel rate element(s) being added will apply. 
Nonrecurring charges for interoffice channel mileage may also apply. 

For rearrangements and all other activities involving physical changes to the service 
provided or the addition of optional features without separate nonrecurring charges, a 
charge equal to a local channel rate element nonrecurring charge will apply. Only 
one such charge will apply per service order, per change. 

For a change of customer of record, where no specific transfer of service charge is 
stated, and for all other activities involving no physical changes, the following 
charges will apply: (1 )  If the request is for multiple circuits of the same type, a 
charge equal to one "First" Local Channel n o n r e c ~ B ~ ~ r ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~  
request is for only one circuit, a charge equal to one "Addit@pz@i 
nonrecurring charge applies, (3) If the request is for multiple @EW-lUEdifferent 
types, charges will be applicable for each type of circuit according to the same 
guidelines in (1) and ( 2 )  precedmg. 

- 

- 

- 

- 

' 

MAY 0 1 ~~~~ 

Willa Andrella Bayhs, President & CEO 
200 Galleria Parkway, Suite 1550 

Atlanta, Georgia 30339 



C I ~ ,  Inc. K. P. S. C. Tariff 2 
d/b/a Computer Intelligence’, Inc. 1 ’‘ Revised Page 186 

Cancels Original Page 186 
SECTION 7 - PRIVATE LINE SERVICE 

7.4 Rate Regulations (continued) 

7.4.2 Moves 

A. A move involves a change in the physical location of one of the following: 

1. 

2. The customer’s premises. 

B. The charges for the move are dependent on whether the move is to a new location within the same 
building or to a different building. 

1. 

The point of interface at the customer premises, 

Moves Within the Same Building 
When the move is to a new location within the same building, the charge for the move will be an 
amount equal to one-half the nonrecurring (i.e., installation) charge for the affected service 
termination at the customer’s premises. There will be no change in the minimum period 
requirements. If a move is made at the same time a service rearrangement is made, the total charge 
will never exceed a full nonrecurring charge for the basic service. 

2. To a Different Building 
Moves to a different building will be treated as a discontinuance and start of service and all 
associated nonrecurring charges will apply. New minimum period requirements wdl be 
established at the new location. The customer will also remain responsible for satisfying all 
outstanding minimum period charges for the discontinued service. 

pu’Lfc SERVICE ~~~~~~1~~~~~ 
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SECTION 7 - PRIVATE LINE SERVICE 

7.4 Rate Regulations (continued) 

7.4.3 Mileage Measurements 

A. When station locations of a private line s wire center serving areas, 
interoffice channel charges based on the direct distance measured between 
the serving wire centers, M 

1. 

ice are located in di 

s determined in accordance with the following: 

Obtain the "V" and "H" coordinates for each wire center, as listed in the National Exchange 
Carrier Association Tariff F.C.C. No. 4. 

2. Obtain the difference between the "V" coordinates of the two wire centers. Obtain the difference 
between the "H" coordinates. (The difference is always obtained by subtracting the smaller 
coordinate &om the larger coordinate.) 

3. Square each difference obtained in 2. preceding. 

4. Add the squares of the "V" difference and the "H" difference obtained in 3. preceding. 

5. Divide the s u m  of the squares obtained in 4. preceding by 10. 

6. Obtain the square root of the result obtained in 5. preceding. This is the rate distance in miles. 
(Fractional miles being considered as full miles.) 

EXAMPLE: The rate distance is required between City One and City Two. 

City One 
City Two 
Difference 
Squared 

V H 

7260 2083 
7364 1865 
104 * 218 
10,816 + 47,524 = 58,340 

58,340 divided by 10 = 5834 

Square root of 5834 = 76.38 = 77 Airline miles 

I 

(7 ,* 
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SECTION 7 - PRIVATE LINE SERVICE 

7.4 Rate Regulations (continued) 

7.4.3 Mileage Measurements (continued) 

B. When a private line is fiunished over facilities which the Company elects to provide on a 
direct basis and is not routed through a central office, one two-point channel charge from 
7.5.2.A.l.(b) will apply. The arrangement is limited to channels not more than one airline 
mile in length, 

C. For the purpose of applying multipoint charges, the bridging or hubbing locations are 
determined by that combination of airline distances connecting the serving wire center 
which will produce the lowest interoffice mileage charges. Bridging charges apply when 
three or more channels connect at the same location. 

For Series 1000, 2000 and 6000 channels the customer may specify the sequence in 
which the service points are to be connected in which case the rate mileage is the shortest 
airline mileage determined in accordance with paragraph C. preceding whch will connect 
the wire centers of the service points in the specified sequence. 

D. 

W~~GLI>~I~ ! 837 [(Ah S'i)l1, 
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SECTION 7 - PRIVATE LINE SERVICE 

.5 Rates and Charges 

7.5.1 Local Channels 

A. Sub Voice Grade 
Per point of termination 

Monthly Nonrecurring 
Rate Charge 

1. Type 1204 

2. Type 1205 $20.00 $320.00/$120.00 (TI 

B. Voice Grade 
Per point of termination 

1. Voice 

(a) Type2230 $25.00 $310.00/$115.00 (TI 

(b) Type2231 $25.00 $310.00/$115.00 (TI 

(c) Type2432 $45.00 $3 60 .OO/$ 1 5 0 .OO (TI 

(d) Type2434 $10.00 $140.00/$74.00 (TI 

(e) Type2435 

(0 Type2461 

(g) Type2462 

1. Data 

(a) Type2463 

$45.00 $330.00/$130.00 (T) 

$25.00 $505.00/$230.00 (TI 

$45.00 $500.00/$225 .OO (TI 

$50.00 $375.00/$160.00 (TI 

$50.00 $375.00/$160.00 (TI (b) Type2464 

PIIElilC SERVICE C@MMISSE@I\I 
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SECTION 7 - PRIVATE LINE SERVICE 

7.5 Rates and Charges (continued) 

7.5.1 Local Channels (continued) 

C. Wired Music 
Monthly 
Rate 

1. Per point of termination 

(a) Type6211 $35.00 

(b) Type 6212 $45.00 

(c) Type 6213 $50.00 

(d) Type 6215 $35.00 

(e )  Type 6216 $45.00 

(0 Type6217 $50.00 

D. Commercial Quality Video 

1. Multiple Channel Video System (1-8 Video Channels) 

Transmit, per System $700.00 

Receive, per System $700.00 

Transmit, per Video Channel $1 17.00 

Receive, per Video Channel $1 17.00 

2. Single Channel Video Service 

(a) Transmit $350.00 

Nonrecurring 
Charge 

$470.00/$200.00 

$545.00/$265.00 

$555.00/$280.00 

$470.00/$200.00 

$545.00/$265.00 

$555.00/$280.00 

$445.00 

$445.00 

$75.00 

$75.00 

$350.00 
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SECTION 7 - PRIVATE LINE SERVICE 

7.5 Rates and Charges (continued) 

7.5.2 Non-Wire Center Connected Channels 

Monthly Nonrecurring 
Rate Charge 

A. Served Direct 

1. Not routed via the central office, limited to one airline mile or less 

(a) Series 1000 $10.00 $425.00/$170.00 (T) 

(b) Series 2000 $12.50 $425.00/$170.00 (TI 

(c) Series 6000 $17.50 $425.00/$170.00 (TI 

7.5.3 Interoffice Channels 

A. Fixed and Mileage Charges applicable 

1. Sub Voice Grade - Series 1000 

(a) 1 thru 8 Miles 

(b) 9 thru 25 Miles 

(c) Over 25 Miles 

2. Voice Grade Service Series 2000 

(a) Types 2230,2231,2432,2434,2435,2261,2462 

@) Each Mile or Fraction Thereof, 

(c) Types 2463,2464 

(d) Each Mile of Fraction Thereof, 

$30.00/$4.10 $ - 

$30.00/$4.00 $ - 

$30.00/$3.90 $ - 

$30.00 $92.00 

$1.95 $ -  

$30.00 $92.00 

$1.95 $ -  

Willa Andrella Baylis, President & CEO 
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SECTION 7 - PRIVATE LINE SERVICE 

7.5 Rates and Charges (continued) 

7.5.3 Interoffice Channels (continued) 

B. Fixed and Mileage Charges applicable 

3. 

4. 

5 .  

Monthly 
Rate 

Wired Music - Series 6000 3.0 lcHz 
Types 621 1 and 6215 

(a) 1 thru 8 Miles $30.00/$2.05 

(b) 9 thru 25 Miles 

(c)  Over 25 Miles $30.00/$1.95 

Wired Music - Series 6000 5 kHz 
Types 62 12 and 62 16 

(a) 1 thru 8 Miles $50.00/$4.10 

(b) 9thru25 Miles $50.00/$4.00 

( c )  Over 25 Miles $50.00/$3.90 

Wired Music - Series 6000 8 kHz 
Types 6213 and 6217 

(a) 1 thru 8 Miles $70.00/$6.15 

(b) 9 thru 25 Miles $70.00/$6.00 

(c) Over 25 Miles $70.00/$5.85 

Nonrecurring 
Charge 

$75.00 (TI 

$75.00 (TI 

$67.00 (TI 

$67.00 (T) 

$67.00 (T) 

$67.00 (TI 

$67.00 (T) 

$67.00 (TI 
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SECTION 7 - PRIVATE LINE SERVICE 

7.5 Rates and Charges (continued) 

7.5.3 Interoffice Channels (continued) 

A. Fixed and Mileage Charges applicable (continued) 

6. Commercial Quality Video 
Monthly Nonrecurring 
Rate Charge 

(a) Single Channel Video Service 

I. Interoffice Channel, each 

(i) Fixed (1 - 20 miles) $200.00 $170.00 

(ii) Each Airline mile or fraction thereof (1-20 miles)$60.00 $ -  

(iii) Fixed (greater than 20 miles) $800.00 $500.00 

(iv) Each Airline mile or 
fraction thereof (greater than 20 miles) $45.00 $ -  

(b) Multiple Channel Video System 

I. Interoffice Channel per System 

(i) Fixed (1 - 20 miles) $200.00 $170.00 

(ii) Each Airline mile or 
fraction thereof (1 - 20 miles) 

(iii) Fixed (greater than 20 miles) 

$60.00 

$200.00 

$ -  

$265.00 

(iv) Each Airline mile or fraction thereof 
(greater than 20 miles) $70.00 $ -  

PUBLIC SERVICE CBMMISSW 
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SECTION 7 - PRIVATE LINE SERVICE 

7.5 Rates and Charges (continued) 

7.5.4 Optional Features and Functions 

A. Bridging 

Bridging charges are applicable where more than two Local Channels, or one or more Local Channels 

are bridged or hubbed at the same wire center. No additional bridging charges are applicable for Series 
1000, Types 1204 and 1205. 

e than one Interoffice Channel, or more than one Local Channel and one Interoffice Channel 

1. Voice Grade Bridges (Series 2000) 
Monthly 
Rate 

Nonrecurring 
Charge 

(a) Voice Bridging 

I. PerPort 

(i) Two-Wire (Type 2230) $12.00 $30.00 

(ii) Four-Wire (Type 2435) $14.00 $30.00 

(b) Data Bridging 

I. PerPort 
II. Four-Wire (Types 2463 and 2464) $20.00 $32.00 

2. Wired Music Bridges (Series 6000) 

(a) Distribution Amplifiers 

HI. PerPort 
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SECTION 7 - PRIVATE LINE SERVICE 

7.5 Rates and Charges (continued) 

7.5.4 Optional Features and Functions (continued) 

B. Signaling Arrangements 
nts are provided at the customer’s option to arrange channels for suitable 
is required on all off-premises extension channels and tie line channels associated 

1. Per local channel 
Monthly Nonrecurring 
Rate Charge 

(a) Ringdown-Manual $11.00 $38.00/$185.00 

(d) Type A (0-199 ohms) 

(e) Type B (200-899 ohms) 

( f )  Type C (900 or more ohms) 

$10.00 $14.00/$55.00 

$9.00 $44.00/$170.00 

$6.00 $4 1 .OO/$ 1 1 5 .OO 

$6.00 $37.00/$115.00 

$3.00 $12.00/$115.00 
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SECTION 7 - PRIVATE LINE SERVICE 

7.5 Rates and Charges (continued) 

7.5.4 Optional Features and Functions (continued) 

C. Conditioning (Voice Grade Services) 

1. Conditioning provides more specific transmission characteristics for data services. There are two 
types of C-con&tioning and one type of D-conditioning, each with different technical 
specifications. C-Type conditioning controls attention distortion and envelope delay distortion. 
D-Type conditioning controls the signal to C-notched noise ratio and inter-modulation distortion. 

Conditioning is charged for on a per Local Channel basis for two-point and multi-point service. 
For two-point services the parameters apply to each service. For multipoint services the 
parameters apply to any path between any two service points. 

2. The types and description of the available conditioning options are as follows: 

FreQuencv Resuonse Suecification Enveloue Delav Distortion 
Tvue Conditioning Specification 
C1 (two-point or multipoint) 300-2700 Hz, 1000-2400 Hz, less 

-2dB to +6dB. 
1000-2400 Hz, 
-1 dB to +3dB, 
300-3000 Hz, 
-3dB to +12d3. 

than 1000 microseconds 

C2 (two-point or multipoint) 300-3000 Hz, 1000-2600 Hz, less 
-2dB to +6dB. than 500 microseconds 
500-2800 Hz, 600-2600 Hz, less 
-1dB to +3&. than 1500 microseconds 

500-2800 Hz, less 
than 3000 microseconds 

D1 (two-point) 

Non-Linear Distortion 
C-Notched Noise 2nd Order 3rd Order 

Distortion Distortion 
Noise level 28dB 35dBbelow 40dB 
below signal level signal level signal level 

Willa Andrella Baylis, President & CEO 
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SECTION 7 - PRIVATE LINE SERVICE 

7.5 Rates and Charges (continued) 

7.5.4 Optional Features and Functions (continued) 

C. Conditioning (Voice Grade Services) (continued) 

3. When a channel is equipped with Type D 1 conditioning and is utilized for voice communications, 
the Company does not undertake to represent that the channel will be suitable for such voice 
transmission. 

4. C-Type Conditioning 

(a) C-Type Conditioning is available for Types 2463 and 2464. 
Monthly Nonrecurring 
Rate Charge 

I. C-Types of Conditioning per local channel 

(i) C1-Type 

(ii) C2-Type 

$2.00 $10.00/$67.00 (T) 

$2.00 $2 1.00/$76.00 (TI 

5. D-Type Conditioning 

(a) D-Type Conditioning is available for Types 2463 and 2464. 

I. D-Type Conditioning per local channel 

(TI $16.00/$71 .OO (i) D1-Type $2.00 

HAY 0 1 2002 I 
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SECTION 8 - DIGITAL DATA SERVICE 

8.1 T- 1 Service 

8.1.1 General 

1. 

2. 

T-1 service is furnished for Private Line IntraLATA communications by the Company. 

T-1 service is a service for the trkmission of digital signals only and uses only digital transmission 
facilities. 

T-1 service provides for the simultaneous two-way transmission of isochronal digital signals at DS1 
speeds of 1.544 Mbps, where facilities are available. 

3. 

4. To ensure satisfactory operation, the terminal equipment provided by the customer must be 
compatible with the DSV1.544 Mbps channel facility provided by the Company. 

The rates specified for T-1 service contemplate the provision of a digital quality facility over 
existing interoffice carrier equipment andor exchange cable facilities compatible with this service. 
If such equipment, new facilities or changes to existing facilities are required for the provision of 
t h ~ s  service, a special construction charge based on the cost incurred to make the changes will apply 
in addition to the rates for T-l service. 

5. 
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SECTION 8 - DIGITAL DATA SERVICE 

8.1 T- 1 Service (continued) 

8.1.2 Regulations 

A. Description of Service 

1. T-1 service is -shed for the simultaneous two-way transmission of serial, Bipolar, Return-to- 
Zero (BPRZ) isochronal digital signals, except where intentional bipolar violations are introduced 
byBipolar with 8 Zero Substitution (B8ZS) format, at a speed of DS111.544 Mbps between two- 
points located within a LATA. 

Multipoint service is not available. 2. 

3. 

4. 

T-1 service is available on a month-to-month basis. 

Connection of DSlA.544 Mbps communication systems provided by others may be made on a 
permissive basis as provided for in Section 2. The Company does not represent its T-1 service as 
adapted for such connections, and shall not be responsible for the through transmission of signals, 
or the quality of such transmission on such connections. 

A Channel Service Unit (CSU) or appropriate Termination Equipment (TE) provided by the 
customer is required at a customer’s or authorized user’s premises to perform such functions as: 
- 
- Amplification 
- Signal shaping 
- Remote loop-back 

All appropriate rates specified in other tariff sections are in addition to the monthly rate per 
package or single channel for T-1 service specified in this Tariff. 

5 .  

Proper termination of the service 

6. 

Issued 0410 1/02 Effective 05/01/02 
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SECTION 8 - DIGITAL DATA SERVICE 

8.1 T-1 Service (continued) 

8.1.2 Regulations (continued) 

B. Definitions 

Channel Service Unit - The term “Channel Service Unit” (CSU) denotes equipment provided by the 
Customer to terminate a digital facility on the customer’s or user’s premises. 

DS1 - This denotes a channel service expressed in terms of its dlgitally encoded date bit rate in 
accordance with the North American herarchy of digital signal levels. It has a 1.544 MBPS 
transmission data rate, and provides for the two-way aneous transmission of isochronal timed, 
Bipolar Return-to-Zero (BPRZ) bit stream format where intentional bipolar violations are 
introduced by Bipolar with 8 Zero Substitution (BSZS) format. Unframed signal formats are not 
permitted or compatible with Company equipment. 

Digital Local Channel - The term “Digital Local Channel” denotes a path for T-1 service furnished 
from the demarcation point on a customer’s premises to their Serving Wire Center. 

Interoffice Channel - The term “Interoffice channel” denotes a path (or paths) for digital 
transmission between Company Serving Wire Centers within a LATA. An interoffice channel may 
be furnished in such manner as the Company may elect. 

C. Application of Rates 

1. Digital Local Channels furnished between a Serving Wire Center and the customer’s premises 
will be charged at rates based on the first !4 mile and each additional % mile for the airline 
distance measured between the customer’s premises and their Serving Wire Center. 

2. Interoffice Channels furnished between Central Offices will be charged at rates based on airline 
distance between the Central Offices. 

3. T-1 service is available on a month-to-month basis. 

Issued 0410 1/02 Effective 05/01/02 
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SECTION 8 - DIGITAL DATA SERVICE 

8.1 T-1 Service (continued) 

8.1.3 Application of Charges 

A. Rates and Charges, each 

1. A Digital Local Channel is furnished between a Serving Wire Center and the customer’s 
premises. 

Monthly Nonrecurring 
Rate Charge 

(a) Digital Local Channel, each 

I. First %mile, $85.00 $300.00 (TI 

11. Each additional % mile or fraction thereof, $55.00 $ -  (T) 

€3. Interoffice Channel 

1. Interoffice channel, each channel 0 - 8 miles 

(a) Fixed monthly rate $75.00 $125.00 (TI 

(b) Each airline mile, or fraction thereof $33.00 $ -  (T) 

2. Interoffice channel, each channel 9 - 25 miles 

(a) Fixed monthly rate 

(b) Each airline mile or fraction thereof 

$75.00 $125.00 

$33.00 L $ -  

3. Interoffice channel, each channel over 25 miles 

(a) Fixed monthly rate $75.00 $125.00 (TI 

(b) Each airline mile or fraction thereof $33.00 $ -  (T) 
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SECTION 8 - DIGITAL DATA SERVICE 

8.1 T-1 Service (continued) 

8.1.3 Application of Charges (continued) 

C. Clear Channel Capability is furnished on a per T- 1 service channel basis. 

1. Per T-1 service channel optioned as: 
Monthly 
Rate 

(a) Superframe Format (SF) $ -  

(b) Extended Superframe Format (ESF) $ -  

Nonrecurring 
Charge 

$ -/$730.00 

$ -/$730.00 

I 
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SECTION 8 - DIGITAL DATA SERVICE 

8.1 T-1 Service (continued) 

8.1.3 Application of Charges (continued) 

D. Movecharge 

A move charge, per T-1 service channel, applies for each Digital Local Channel moved to a new 
location in the same building. This move charge is equal to the sum of the Digital Local Channel 
Nonrecurring Charge, Service Change Charge, Inside Moves, and Premises Visit Charge. 

A move charge, per T-1 service channel under CSPP, applies for each T-1 service moved to a new 
location in Company territory within the same state. This move charge is equal to the sum of all 
nonrecurring charges applicable to a new T-1 service channel installation at the new location. 

E. Service Connection Charges 

1. Service Establishment Charges are applicable, for each T-1 service channel ordered, for receiving 
and recording information andor taking action in connection with a customer's request, and 
processing the necessary data. These charges include engineering design, common centralized 
testing and coordination. 

Service Change Charges are applicable for receiving and recording information andor taking 
action in connection with a customer's Inside Move or transfer of service responsibility request, 
for processing the necessary data on an existing T-1 service channel. A Service Change Charge is 
applicable for each T-1 service channel associated with the customer request (in lieu of a Service 
Establishment Charge). 

2. 

3. Premises Visit Charges are applicable, per Digital Local Channel, for the termination of a channel 
at a customer's premises or for inside moves. Only one Premises Visit Charge 'applies when more 
than one channel service of the same type is terminated or moved at the same premises at the same 
time. 

4. Connection charges are applicable for the connection and testing of Digital Local Channels andor 
Interoffice Channels. The charges applied are those nonrecurring charges contained in A. and B. 
preceding. 

i: "' u-*"s IU dci; AAR 501 ;, S:TCPIOhI y ( 1 )  
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SECTION 8 - DIGITAL DATA SERVICE 

8.1 T-1 Service (continued) 

8.1.3 Application of Charges (continued) 

E. Service Connection Charges (continued) 

5. Charges for T-1 service 

(a) Service Establishment Charge 

I. Per T-1 service Channel 

(i) Each 

(b) Service Change Charge 

I. Per T-1 service Channel 

(i) For Inside Moves, each 

(ii) Per Transfers of Responsibility, each 

(c) Premises Visit Charge 

I. Per Digital Local Channel or for an Inside Move 

(i) Per Visit 

Nonrecurring Charge 

$600.00 

$350.00 

$350.00 

$35.00, 

I 

Issued 0410 1/02 Effective 05/01/02 
Willa Andrella Baylis, President & CEO 

200 Galleria Parkway, Suite 1550 
Atlanta, Georgia 30339 



CI', Inc. 
d/b/a Computer Intelligence*, Inc. 

K. P. S. C. Tariff 2 
1" Revised Page 205 

Cancels Original Page 205 
SECTION 9 -OBSOLETE ELECTRONIC SWITCHING SERVICE (ESS) 

CANCELLATION PAGE 

The following pages have been cancelled. These pages will be reused in the restructure of the entire tariff. 

I 

HAY 0 12002 

Issued 0410 1/02 Effective 05/01/02 
Willa Andrella Baylis, President & CEO 

200 Galleria Parkway, Suite 1550 
Atlanta, Georgia 30339 



C I ~ ,  Inc. 
d/b/a Computer Intelligence’, Inc. 

K. P. S. C. Tariff 2 
1” Revised Page 206 

Cancels Original Page 206 
SECTION 10 - PROMOTIONAL OFFERINGS 

10.1 General 

A. The Company may offer special promotions of new or existing services or products for limited periods 
after 30 days notice to the Commission. These pro ed on a completely non- 

customer in the cla and area for whxh the 
an equal opportunity for subject to the availability of 

1. In accordance with a promotional waiver, additional service subject to an equal or lesser Service 
Charge may be ma part of the promotional order. Charges for Line Connection, Line Chage, 
or Premises Work ly, if applicable, for additional service. 

2. In accordance with the Service Charge waivers listed in 4.2.6. additional features or services 
subject to the Secondary Service Charge may be made a part of the waiver order. 
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SECTION 11 - INDIVIDUAL CASE BASIS 

11.1 General 

Arrangements may be made on a case-by-case basis in response to a bona fide special request from a customer 
or prospective customer to develop a bid for a service not generally offered under this tariff. ICB rates will be 
offered to the customer in writing and on a non-discriminatory basis. 
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SECTION 12 - LONG DISTANCE MESSAGE TELECOMMUNICATIONS SERVICE 

12.1 Application 

This Section applies to Long Distance Message Telecommunications service (MTS) furnished or made 
available by the Company and its connecting companies, between two or more points which are located in 
the same Local Access and Transport a (LATA) within the State of Kentucky where the respective rate 
centers of such points also are located in said State. 

12.2 General 

A. Long distance message telecommunications service is that of furnishing facilities for communications 
between stations in different rate centers for either two-point or conference service. 

B. Rates for service between points are based on airline mileage between rate centers. In general, each 
point is designated as a rate center except that certain small towns or communities are assigned 
adjacent rate centers with which they are closely associated for communication purposes or by 
community of interest. Airline mileage between rate centers is determined as provided in the 
following. 

C. Long Distance MTS is provided for use by the Customer and may be used by others when so 
authorized by the Customer. Use of the service is subject to regulations in Section 2., with the 
exception which restricts the use of service and prohibit payment to Customer by another for use the 
service and which remain applicable to Rates for Hearing or Speech Impaired Customers. 

HAY 0 12002 

B __ 
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12.3 Two-Point Service 

12.3.1 Service Between Land Wire Telephones 

A. Rating of Calls 

1. Charges for each Long Distance MT 
the same LATA and originate from a business class of service are determined as follows: 

ssage between any two points within the state and withm 

1 10-0032-KYOOO 
110-0033-KYOOO 
11 0-0034-KYOOO 
110-0035-KYOOO 
110-0036-KYOOO 
110-0037-KYOOO 
11 0-0038-KYOOO 
1 LO-0039-KYOOO 
110-0040-KYOOO 

All messages are rated in full minute increments Initial minute and additional minute rates for 
a11 messages are specified in the Basic Rate Schedule table in H.l. following. 

If a connection is established in a reduced rate period, the Basic Rate Schedule charges are 
discounted, as specified in H.3 following. 

For any Dialed Calling Card Station, Operator Station, or Person-to-Person message, the 
Service Charge specified in H.2. following is added to the Basic Rate Schedule charge. 

23-30 miles $.19 (R) $.19 (R) 
3 1-40 miles $. 19 (R) $.19 (R) 
41-55 miles S.19 (R) $19 (R) 
56-70 miles $.19 (R) $.19 (R) 
71-85 miles $.I9 (R) $.19 (R) 
86- 100 miles $.19 (R) $.I9 (R) 
100-124 miles $.19 (R) $.19 (R) 
125-148 miles $19 (R) 'UBLIC $ ~ ~ l ~ ( ~ ~ ~ ~ l ~ § ! ~ ~  
148 + miles $19 (R) O f  K Q i r n I < Y  

B. Rates and Charges 

1. Basic Rate Schedule 

(a) The following table contains the initial minute and additional minute rates for the Day rate 
period for all call classes. These rates are based on chargeable time (duration) of the message, 
as specified in C., following, and the airline mileage between the rate centers of the two 
stations connected. 

(b) Distance band rates 

E F F E C ~ V E  
I 

1- 
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SECTION 12 - LONG DISTANCE MESSAGE TELECOMMUNICATION 

12.3 Two-Point Service (continued) 

L2.3.1 Service Between Land Wire Telephones (continued) 

B. Rates and Charges (continued) 

3. Rates Periods and Discounts 

(a) Rate periods and discounts are described in the table following. 

Rates and Applicable Periods 

Mon. Tues. Wed. Thw. Fri. Sat. Sun. 

7:OO AM Full Full Full Full Full 25% 25% 
to 7:OOPM' Rate Rate Rate Rate Rate Disc. Disc. 

7:OO PM 25% 25% 25% 25% 25% 25% 25% 
to 7:OO AM' Disc. Disc. Disc. Disc. Disc. Disc. Disc. 

Day Rate Period = Peak Period = Full Rate 
Discount Rate Period = Off Peak Period = 25% Discount 

(b) Lower rates for the off-peak periods are expressed as a percent reduction of the Basic Rate 
Schedule charges preceding. The discount is applied to the total Basic Rate Schedule charge 
for that portion of a message occurring within the discount period. When application of the 
discount results in a fractional charge, the amount will be rounded down to the lower cent. 

(c) No discount applies for a message which is established in the Day rate period. 

(d) When a message spans more than one rate period, total charges for the connection time in 
each rate period are calculated, any discount applied and the results for each rate period are 
totaled to obtain the total message charge. 

Note 1 : To, but not including. 

I 

i 

Issued 04/01/02 Effective 05/0 1/02 
Willa Andrella Baylis, President & CEO 

200 Galleria Parkway, Suite 1550 
Atlanta, Georgia 30339 



CI’, Inc. 
d/b/a Computer Intelligence’, ~nc .  

K. P. S. C. Tariff 2 
lst Revised Page 2 1 1 

Cancels Original Page 2 1 1 
SECTION 12 - LONG DISTANCE MESSAGE TELECOMMUNICATIONS SERVICE 

12.3Two-Point Service (continued) 

12.3.1 Service Between Land Wire Telephones (continued) 

B. Rates and Charges (continued) 

4. Billing and Operator Surcharges 

(a) For any message in the call classes listed following, add the surcharge shown following to the 
Basic Rate Schedule charge for that message. Reductions do not apply to the surcharges. 

I. Billing Surcharges 
Charge Per Call 

(i) Station-to-Station customer dialed, each $.SO 

(ii) Station-to-Station customer dialed, each $.SO 

(iii) Station-to-Station operator assisted sent paid, collect, third number , 
Each $2.25 

(iv) Person-to-Person operator assisted calls, each .90 

11. Operator Dialed Surcharge 

(a) Station-to-Station operator assisted or Person-to-Person operator assisted calls 
(excluding those billed to calling cards) where the operator dials the terminating 
number, each $.SO 

111. Partially Automated Surcharge 

(a) Station-to-Station operator assisted calls (including those billed to calling cards) 
where the customer dials the terminating number and elects to have the operator 
handle the billing, each $.50 

I 
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SECTION 12 - LONG DISTANCE MESSAGE TELECOMMUNICATIONS SERVICE 

12.1 Two-Point Service (continued) 

12.3.1 Service Between Land Wire Telephones (continued) 

5 .  Business 

(a) Charges for each Long Distan e MTS message between any two points within the state and 
within the same LATA and o 
follows: 

inated from a business class of service are determined as 

I All messages are rated in full minute increments. Initial and additional minute basic rates 
are specified in the Basic Rate Schedule following. Initial minute rates are for 
connections of one minute or any fraction thereof. Additional minute rates are for each 
additional minute or any fraction thereof that the connection continues beyond the first 
minute. 

If any portion of a message occurs in a reduced rate period, the Basic Rate Schedule 
charges are discounted, as specified in following. 

I1 

I11 For any Operator-Assisted Calling Card Station, Automated Calling Card Station, 
Operator Station, or Person-to-Person message, the Service Charge specified herein is 
added to the Basic Rate Schedule charge. 

IV All real-time rated calls are rounded and rated in whole minutes. 
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12.3 Two-Point Service (continued) 

12.3.1 Service Between Land Wire Telephones (continued) 

C. Timing of Messages 

1. The time when connection is established determines what rate schedule applies, whether the call is 
originated as sent-paid or collect. 

2. On station-to-station calls, chargeable time begins when connection is established between the 
calling station and the called telephone or PBX system. 

On person-to-person calls, chargeable time begins when connection is established between the 
calling person and the particular person or station specified or an agreed alternate. 

3. 

4. Chargeable time ends when the calling station "hangs up" thereby releasing the network 
connection. If the called station "hangs up'' but the calling station does not, chargeable time ends 
when the network connection is released either by automatic timing equipment line in the 
telephone network or by the operator. 

5. Chargeable time does not include time lost because of faults or defects in the service. 

D. Reversal of Charges (Collect Calls) 

1. Collect calls are permissible for all telephone calls provided the charges are accepted at the called 
station. 

The regularly established Operator Station-to-Station or Person-to-Person rates apply. 2. 

EFFECTWE 
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SECTION 12 - LONG DISTANCE MESSAGE TELECOMMUNICATIONS SERVICE 

12.3 Two-Point Service (continued) 

12.3.1 Service Between Land Wire Telephones (continued) 

E. Rates Applicable on Certain Holidays 
On Christmas Day (December 25) and on New Year's Day (January l), Independence Day (July 4), 
Thanksgiving Day and Labor Day the rate applicable is the Evening rate unless a lower rate would 
normally apply. 

Rates for Hearing or Speech Impaired Persons or users of the Kentucky Relay Center 

1. 

F. 

Rates for certain MTS calls are reduced for a customer who meets the following requirements: 

(a) The customer is certified to the Company as having a hearing or speech impairment that 
prevents telephone voice communication. 

(b) The customer uses a non-voice equipment for telecommunications. 

(c) The customer makes written application to the Company for the reduced MTS rates. 

(d) The customer designates to the Company one and only one telephone number associated with 
that customer's service and telecommunications device. Reduced rates apply only to calls 
originated from this telephone number. 

(e) The customer uses the Kentucky Relay Center which permits hearing and speech impaired 
customers to use a Telecommunications Device for the Deaf (TDD) to exchange telephone 
messages with voice customers. 
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12 - LONG DISTANCE MESSAGE TELECOMMUNICATIONS SERVICE 

12.3 Two-Point Service (continued) 

12.3.1 Service Between Land Wire Telephones (continued) 

F. Rates for Hearing or Speech Impaired Persons or users of the Kentucky Relay Center (continued) 

2. Rates for certain MTS calls are reduced for an agency or business that assists hearing or speech 
impaired persons under the following conditions: 

(a) The agency or business provides non-voice telecommunications equipment (TDD) solely for 
the use of hearing or speech impaired persons. 

(b) The agency or business makes written application to the Company for the reduced MTS rates. 

(c) The agency designates to the Company one and only one local exchange telephone number 
associated with each piece of non-voice telecommunications equipment. Each such number 
may be used only for calls through the non-voice telecommunications equipment. Reduced 
rates apply only to calls originated from such designated telephone numbers. 

3. The reduced rates specified following apply for all Dial Station-to-Station (DDD) Day or Evening 
calls originated from the designated telephone number. 

(a) A DDD call made in the Day rate period is rated at the DDD Evening rates specified in B. 
preceding. 

15 !G& 

1 ~ ~ ~ 2  I 
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SECTION 12 - LONG DISTANCE MESSAGE TELECOMMUNICATIONS SERVICE 

12.4 Airline Mileage Between Rate Centers 

12.4.1 General 

lines have been established 
etween horizontal 

Uare root of 0. 1 ., expressed in 
airline miles. A 
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SECTION 12 - LONG DISTANCE MESSAGE TELECOMMUNICATIONS SERVICE 

12.4 Airline Mileage Between Rate Centers (continued) 

12.4.2 Determination of Airline Mileage 

C. To determine the rate distance between any two rate centers proceed as follows: 

1. Obtain the V and H coordinates for each rate center. 

2. Obtain the difference between the V coordinates of the two rate centers. Obtain the difference 
between the H coordinates.' 

Divide each of the differences obtained in 2. by three, rounding each quotient to the nearer integer. 

Square these two integers and add the two squares. If the sum of the squares is greater than 1777, 
divide the integers obtained in 3. by three and repeat step 4. Repeat this process until the sum of 
the squares obtained in 4. is less than 1778. 

The number of successive divisions by three in steps 3. and 4. determines the value of N. Multiply 
the final sum of the two squares obtained in step 4. by the multiplier specified in the following 
table for the value of N preceding. 

3. 

4. 

5. 

N 
1 
2 
3 
4 
5 
6 

Multiplier Minimum Rate Mileage 
0.9 
8.1 41 

72.9 121 
656.1 361 

5,904.9 1,081 
53,144.1 3,241 

Note 1 : The difference is always obtained by subtracting the smaller coordinate from the larger coordinate. 

I 

Q 1 2002 
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SECTION 12 - LONG DISTANCE MESSAGE TELECOMMUNICATIONS SERVICE 

12.4 Airline Mileage Between Rate Centers (continued) 

12.4.1 Determination of Airline Mileage (continued) 

6. Obtain square root of product in 5. and with any resulting fraction, round up to next higher integer. 
This is the message rate mil except that when the mileage so obtained is less than the minimum 
rate mileage shown in 5. ding, the minimum rate mileage corresponding to the N value is 
applicable. 

(a) EXAMPLE: 

The message rate difference is required between Louisville, Kentucky and Sadieville, Kentucky 

V H 
I. Louisville 6529 2772 

Sadieville 6398 2605 
I. Difference 131 167 
11. Dividing each difference by three and rounding to nearer integer = 44 and 56. 
IV. Squaring integers and adding, 4 4 x 4 4 =  1936 

56 x 5 6 =  3136 
Sum of squared integers 5072 

Sum of integers is greater than 1777 so divide integers in (3) by three and repeat 

Dividing integers in (3) by three and rounding = 15 and 19. 

111. 

IV. 
V. Squaring integers and adding, 15 x 15 =225 

19 x 19 =361 
Sum of squared integers 586 

(4). 

VI. The s u m  of the squared integers is less than 1778 and was obtained after two 
successive divisions by three, therefore “N” = 2. 

Multiply final sum of squared integers by factor 8.1 (corresponding to “N’ = 2) 
586 

VII. 

X 

8.1 

4747.0 
VIII. Square root of 4747.0 = 68 and a fraction which is rounded up to 64 miles 

(fractional miles being considered full miles). The 69 miles is larger than the 
minimum of 41 rate miles applicable when “ N  = 2, so the message rate mileage 
is 69 miles. 
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SECTION 12 - LONG DISTANCE MESSA7GE TELECOMMUNICATIONS SERVICE 

12.5 Directory Assistance Service (DELETED) (D) 

12.6 IntraLATA Long Distance Verification and Emergency Interrupt Service 

12.6.1 General 

Intra-LATA Verification Service provides operator assistance in determining if a called line is in use. 
Intra-LATA Interruption Service provides for operator interruption of a conversation in progress on a 
called line. The customer may request these intra-LATA long distance services for a charge, where 
facilities are available, by calling the “0” operator. 

12.6.2 Application of Rates and Charges 

A. These charges specified in 12.6.3 will apply to all requests except: 

1. Emergency requests from official agencies when the request is received on an agency line 
from agency personnel. 

2. Emergency requests in which the caller identifies that the request is to 

(a) an official public emergency agency; 

(b) an emergency medical number; or 

(c) a privately endowed and operated suicide, drug, alcohol, or runaway crisis reporting 
center. 

B. The interruption charge is for both the verification and the interruption services and will be 
applied whether or not the called party agrees to release the line and accept the call. 

C. The charges for Intra-LATA Verify/Interrupt Service are in addition to any applicable messages 
rates. 

L 
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SECTION 12 - LONG DISTANCE MESSAGE TELE 

12.6 IntraLATA Long Distance Verification and Emergency Interrupt Service (continued) 

12.6.3 Rates I 

A. Verification Charge 
Nonrecurring 
Charge 

1. Each request $1.04 (T) 

1. Each request $1.54 (T) 

B. Verification and Interruption Charge 

12.7 Intra-NPA Long Distance Operator Service Requiring Telephone Number (N) 

Intra-NPA Long Distance Operator Service Requiring Telephone Number Assistance is that service for whch 
the operator is required to obtain the telephone number of the called party in order to complete the call. This 
service is furnished in conjunction with an intra-LATA long distance call place through the “0 operator. 

A. Application of Charges 

1. Telephone Number Assistant Charge 

(a) A telephone number assistance charge applies to operator-assisted intra-NPA long distance 
Station-to-Station or Person-to-Person calls for which the “0” operator is required to obtain or 
to attempt to obtain the telephone number of the called party in order to compIete the call. 

(b) Only one telephone number assistance charge will apply on any operator Person-to-Person 
intra-NPA long distance call. 

(c) On a completed collect intra-NPA long distance call, a telephone number will be billed to the 
same telephone number or account number billed for the intra-NPA long distance call. 

(d) A service charge for the long distance operator obtaining, or attempting to obtain, the 
telephone number of the called party will apply to all telephone number assistance calls. 

B. Service Charge 

1. Telephone Number Assistance Service Charge 
Charge Per Call 

(a) eachcall ,!QQ 

, 
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SECTION 13 - DIRECTORY LISTINGS 

Regulations Applicable to Directory Listings 13.1 

13.1 General 

A. The rates and regulations specified herein for directory listings apply only to the alphabetical section of 
the directory. Listings are intended solely for the purpose of identifying customer’s telephone numbers 
and as an aid to the use of telephone service. 

B. The listings of customers, either without charge or at the rate specified herein for other listings are 
arranged alphabetically and are not intended for special prominence of arrangement. In accepting 
listings as requested by customers or prospective customers, the Company will not be a party to 
controversies between customers as a result of the publication of such listings in its directories. 

C. Listings must conform to the Company’s specifications with respect to its 
reserves the right to reject listings when, in its sol gment, such listings, 
of company records and its directories, confuse 
cannot provide satisfactory evidence that he is authorized to do business as requested. 

D. The Company reserves the right to limit the length of any listing to one line in the directory by use of 
abbreviations when, in its sole judgment, the clearness of the listing and the identification of the 
customer is not impaired thereby. 

. The Company 
late the integrity 

als using the directory, or when the customer 

E. One listing, except client listings, is furnished without extra charge as specified in the following: 

1. 
2. eachPBXtrunk 
3. 
4. 

When, in the sole judgment of the Company, the use of listings in excess of the listings permitted 
without charge as previously outlined, are needed for better identification of the customer, such listings 
may be provided without charge. 

G. Liability of the Company due to directory errors and omissions is as specified in Section A2 of this 
Tariff. 

each basic local exchange service line 

each ESSXB or ESSX-1 NAR 
each Primary Rate ISDN B-Channel 

F. 

H. A record service order charge, as specified in Section 4 of the Tariff, applik%@&2$~~Kkr is issued 
solely to add or change a directory listing. OF ictl;.!TUcq fdc GOMMlSS ‘QIJ 

E%ZT/ i / f  
I. Directory listings can be suspended as specified in Section 2 of this Tariff. However, the suspension 

rate shall be 50 percent of the regularly charged rate. 
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SECTION 13 - DIRECTORY LISTINGS 

13.2 Business Listing 

1 3.2.1 General 

A. Generally, a business listing consists of a name or dual name, a designation descriptive of the 
iness telephone number. The main 
which contracts for the service or 

’s business if not self-explanatory, the 
ordinarily the name of the individual, 

the name under which a bushess is regularly conducted. 

13.3 Non-Published (Private) Listing 

13.3.1 General 

A. A non-published listing is not listed in either the alphabetical section of BellSouth’s directory or 
directory assistance records and will not be furnished upon request of a calling party. However, when 
a call is placed from a telephone number associated with a non-published listing, the name and/or 
number may be disclosed if the called party has the necessary equipment for receiving and/or 
disclosing incoming telephone numbers and/or names. 

B. An incoming call to a customer with a non-published listing will be completed only when the calling 
party places the call by number. The Company will adhere to this practice not withstanding any claim 
of emergency the calling party may present. The acceptance by the Company of the customer’s 
request to furnish a non-published telephone number does not create any relationship or obligation, 
direct or indirect, to any person other than the customer. 

C. In the absence of gross negligence or willfhl misconduct, no liability €or damages arising fiom 
publishing a non-published telephone number in the directory or disclosing said number to any person 
shall attach to the Company. Where a non-published listing is published in the directory, the 
Company’s liability shall be limited to and satisfied by a refund of my  monthly charg 
Company may have made for such listing. The customer indemnifies and saves the Comp 
against any and all claims for damages caused or claimed to have been caused, directly or indirectly, 
by the publication of a non-published listing or the disclosing of said listing in fob t ion  to any person. 

D. For accounting purposes, the telephone number, name, address of a customer with a non-published 
listing will b e provided to the Long Distance Carrier(s) which furnishes the customer long distance 
message telecommunications service. 
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Issued 04/01/02 Effective 05/01/02 
Willa Andrella Baylis, President & CEO 

Atlanta, Georgia 30339 
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Cancels Original Page 223 
SECTION 13 - DIRECTORY LISTING 

13.3 Non-Published (Private) Listing (continued) 

13.3.2 Rate Application 

A. Non-Published Listing 

1. Where charge applies 

(a) Each 

Where charge does not apply 

(a) Each 

2. 

Monthly Nonrecurring 
Rate Charge 

$3.50 $ -  

$ -  $ -  

- Additional service furnished to the same customer who has other service listed in the 
directory in the same name at the same address. 

- Additional service fiunished to the same customer who has service listed in the directory in 
the same name at a different address provided the listed service is in the same local exchange. 

I NAY0 72002 

Issued 04/01/02 Effective 05/01/02 
Willa Andrella Baylis, President & CEO 
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SECTION 13 - DIRECTORY LISTING 

13.4 Non- Published (Semiprivate) Listing 

13.4.1 General 

A. A non-listed is not listed in the alphabetical section of the Company's directory, but is maintained on 
directory assistance records and will be furnished upon the request of a calling party. 

B. The acceptance by the Company of the customer's request to furnish a non-listed listing does not 
create any relationship or obligation, direct or indirect, to any person other than the customer. 

C. In the absence of gross negligence or willful misconduct, no liability for damages arising from 
publishing a non-listed telephone number in the directory shall attach to the Company. Where such a 
number is published in the directory, the Company's liability shall be limited to and satisfied by a 
refund of any monthly charges which the Company may have made for such non-listed listing. The 
customer indemnifies and saves the Company harmless against any and all claims for damages caused 
or claimed to have been caused, directly or indirectly, the publication of a non-listing listing. 

13.4.2 Rate Application 

A. Non-listed listing 
Monthly Nonrecurring 
Rate Charge 

1. Where charge applies 

2. 

(a) Each 

Where charge does not apply 

(a) Each 

1.82 $ -  (TI 

$ -  $ -  

Temporary Service 

Additional service furnished to the same customer who has other service listed in the 
directory in the same name at the same address. 

Additional service furnished to the same customer who has service listed in the directory 
in the same name at a different address provided the listed service is in the same local 
exchange. 

I 
I 
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SECTION 13 - DIRECTORY LISTING 

13.5 Additional Listing 

13.5.1 General 

A. The customer of the service assumes responsibility for all charges for additional listings associated 
with t h ~ s  service. Listing charges date from the day the directory assistance records are posted. 

B. Listing charges are automatically discontinued upon termination of the service or upon the removal of 
the listing. 

13.5.2 Business Extra Additional Listing 

A. A business additional listing may be furnished in other names, when in the sole judgement of the 
Company the customer's service is not joint user, shared or being resold. 

B. Rate Application 
Monthly Nonrecurring 
Rate Charge 

1. Business 

(a) Each 

13.6 Foreign Listing 

$1.80 

A. A listing in the alphabetical section of Company directories outside the customer's local exchange may 
be -shed. The listing is subject to the rates and regulations applicable to the published directory in 
which the listing is to appear. 

B. Rate Application 

1. Foreign listing 

(a) Business, each $1.80 $ -  (TI 

Effective 05/01/02 Issued 04/01/02 
Willa Andrella Baylu, President & CEO 

200 Galleria Parkway, Suite 1550 
Atlanta, Georgia 30339 
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